


Understanding Gen Z is critical if  we want to lead, influence, 

equip and serve the next generation. 
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OUR VALUE
Helping members of the body of Christ to experience, mature in, and 

communicate effectively the message of who the believer is IN Christ. 

This is accomplished through the Identity Matters outreach services, 

weekly IM Emails, IM Podcasts, IM Publishing, Generational Ethics 

Broadcast, IM Training, IM Worldwide Network & the Identity Matters 
Worldview Centers (70+).



Dr. Jonathan Morrow | Impact 360 

Dr. Morrow is one of the leading Christian worldview specialists—focusing on the 

youth of today. Dr. Morrow will be joining us via video.

Dr. Stephen Phinney | IOM America

Dr. Phinney is the key-note speaker for the International Gen-Z Conference.  He 

specializes in cultural issues relating to the believer’s worldview. Joining us live

David Kinnaman | Barna Group

David is the President of Barna Group, a leading research and communications 

company that works with churches and nonprofits.  David will be joining us via video.

Brooke Hempell | Barna Group

Brooke is senior Vice President of research at Barna Group. She has more than 

15 years of experience in research & development.  Brooke will be joining us via 

video.

Dr. Sean McDowell | Capistrano Valley Christian Schools

Dr. Sean McDowell leads the Bible department at Capistrano Valley Christian 

Schools in California. The awarded teacher is also a popular national youth 

speaker.  Dr. McDowell will be joining us via video through a promtional.

INTERNATIONAL 
GEN-Z CONFERENCE

MEET OUR GEN-Z | RESEARCHERS & PRESENTERS SPECIAL VIDEO SEGMENT

GREGORY THORNBURY

Can Christians engage 
culture in a way that 
is both redemptive 

and meaningful?

Chancellor | King’s College

When you hear this tone, a slide change has been made in the presentation:



Worldview is 

birthed through 

personal identity!

Identity Matters For 

Generation Z



Worldview According To Gen-Z

Four Markers Of  A Post-Truth Era

Solutions For Reaching Gen-Z



1. IDENTITY 
Unfolding Gen-Z’s definitions of themselves what makes them who they are

2.   WORLDVIEW
Revealing the spiritual and moral beliefs, & ethics (or lack of them)

3. MOTIVATIONS
Gen-Z’s life goals and priorities & what they think is important

4. VIEW OF FAITH & CHURCH
What this generation thinks about Christianity and Christian community



CAN YOU EXPLAIN YOUR WORLDVIEW?

Ninety-six percent of  all “self-proclaimed” Christians 

find it difficult, if  not impossible, to explain why they 

believe what they believe to a “relative thinker.” 

Check this out…





IF YOU CAN’T EXPLAIN YOUR WORLDVIEW

YOU ARE CONSIDERED A PRAGMATIST

“Whatever Works”

An individualized way of  doing things or thinking 

about problems, that is based on specific 

situations instead of  the ideologies of  pre-

established methods.

Pragmatism refutes Absolute Truth!



GENERATIONAL ETHICS STATISTIC

We will base 70% of our statistics on the research conducted by the Barna 
Group – a leading Christian Worldview research organization.  The remaining 
30% will be data/statistics formulated by the research department of the 
Institute of Ministry – IOM America & other researchers.

We also thank the ministry of Impact 360.  Impact, offers biblical worldview 
education, serving High School graduates through their 9-month Impact 360 
Fellows experience.  Teenagers can attend their Immersion and Propel 
programs for 1 to 2 weeks, respectively.

Many of the video segments used in this conference are provided by Impact’s 
media department.  We are eternally grateful for their quality & excellence in 
Christ.  “We love you guys!”  Other videos are provided by Identity Matters 
Productions, an outreach of IOM America.

http://www.iomamerica.org/
http://www.impact360institute.org/
http://www.barna.com/


STATISTICAL NOTE:
Barna has been studying generations for three decades.

• Elder: (born before 1946)
• Boomers (born 1946 to 1964)
• Gen X (born 1965 to 1983) 
• Millennials (born 1984 to 1998).  
• Gen-Z (1999 to present)

This conference will be directed toward the Gen-Z’ers between the ages 
of 13 and 19 – with a secondary focus on Z’ers aging from 0 – 12 years.  
Most of our research will hinge on Generation Z’s impact on church, 
educational institutions and generational ethics.



THE FORMATION OF GEN-Z



Let’s listen to an overview of the 

present crisis facing Generation-Z!

A 15 Minute Broadcast

This radio broadcast is designed to 

provide the listener with an 

experience that centers on the 

integration process of  strong Christ-

as-Life worldview regarding the 

topic of  generational ethics.



This 13 minute broadcast is an explanation of  the Generational Ethics and its impact on  Generation Z.  

This conference will be broadcasted worldwide through www.IOMAmerica.Sermon.Net/Main

http://www.iomamerica.sermon.net/Main


Power and deception are birthed through an established culture 

that uses its self-governed words, or rhetoric , to sell its 

assumptive conclusions to a naive individual, or generation, who 

has no formal worldview.  

Biblical Worldview is defined as viewing the world through the 

eyes and mind of  the Living God – possible only after receiving 

Christ in a born-again experience. (1 Corinthians 2:16)

This worldview is proven by time, general revelation (creation), 

special revelation (Word of  God) & through historical 

documentation.

Gen-Z’s worldview can be summarized as viewing the world 

through the assumptive beliefs based on individualized 

pluralistic beliefs, which evolve from the acceptance of  their 

inclusive culture.  

Phinney | IOM America



Z’ers who make 
the claim to have 
pluralistic beliefs 
in their global 
worldview, 
excluding 
Christianity.

#1
Z’ers who claim 
that following the 
principles of the 
church & Christ are 
important in their 
worldview.

#2
Z’ers who make the 
distinction 
between being a 
“follower” of Christ 
vs. being indwelt 
by Him – born 
again.

#3

96% of Gen-Z 1% of Gen-Z3% of Gen-Z



A pluralistic society is the greatest enemy of  the true Church today. 

However, it’s the greatest asset to the world of  secular education, 

liberal Christian institutions & marketing!  The basic definition of  

pluralism is, relating to, or advocating, a system in which two or more 

states, groups, principles, religions, sources of  authority, etc., coexist 

by way of  unity of  mind.   

Gen-Z statistics reveal their primary conviction of  various religious, 

ethnic, racial, and political groups in a single society. Individual gods, 

or leaders, are seen as relevant and real by their peer group.  

Relationships replace Absolute Truth.  This means the Z'ers will 

choose friendship over monotheistic doctrines of  the traditional 

church – the belief  that there is only one God.   This deluded ideology 

has become the greatest threat to the foundational doctrines of  the 

Old & New Testaments – traditional Generational Ethics. 



American adults who identify as a 
Christian – beliefs in Christendom

“Christ Followers”

2%

American adults who identify as a 
traditional Born Again Christian –

“Indwelt by Christ”

Statistics | All Adults  | Gen-X,Y & Z





Problematic Ethics: Millennials & Gen-Z Reject & Detach From Boomers

Problematic Ethics: Millennials & Gen-Z Reject & Detach From Generation-X

Problematic Ethics: Leaving Millennials As Their Primary Influencers





GENERATIONAL ETHICS CONCLUSION:

Since Millennials have detached from their 

parents, grandparents and the Church, 

Gen-Z is forced to adopt their parents lack 

of traditional-ethics and spiritual formation 

– leaving Generation Z as a “blank slate.”



1. Consumers 19 years and younger prefer social networks like Snapchat, Secret, and 

Whisper, and a quarter of 13 to 17 year-olds have left Facebook this year (claiming it is 

“too slow” or “don’t want to be manipulated by ‘fake trending’).”

2. By 2020 Generation Z will account for 40% of all consumers.

5. Gen Z receives $16.90 per week in non-earned allowance, which translates to $44 

billion a year.

6. Whereas Millennials use three screens on average, Gen Z’ers use five: a smartphone, 

TV, laptop, desktop, and iPod/iPad.

7. The average Gen Z'er has the attention span of about eight seconds. Their parents 

(Millennials) have the attention span of 6.3 minutes.  Generation X maintains an 

attention span of 30.7 minutes, while their parents (Boomers) hold to 48+ minutes.

MODALITIES OF THE FUTURE



8. Gen Z'ers are do-gooders; they want to make a difference in the world. Sixty percent 

want their jobs to impact the world, 26% of 16 to 19 year-olds currently volunteer, and 

76% are concerned about humanity's impact on the planet, while disregarding human 

life. (Advocating abortion & euthanasia)  

9. Fifty-eight percent of Gen Z’s are either somewhat or very worried about the future. 

10. Gen Z'ers influence $600 billion of family spending, pressuring parents to support 

self-interest. 

11. Seventy-nine percent of Generation Z consumers display symptoms of emotional 

distress when kept away from their personal electronic devices – labeled “nomophobia.”

12. Fifty-five percent of those 18 years of age and younger would rather buy clothes 

online, and 53% would rather buy books and electronics online.

14. Generation Z consumers spend 7.6 hours per day socializing with friends and family.

MODALITIES OF THE FUTURE | CONTINUED…



SIGN-UP AT THE BOOK TABLE
We will send you the link.









Technology is the use of techniques and processes that 
are embedded in machines for operation, without the user 
having detailed knowledge of their workings. Technology 

is a hidden system of codes & meanings – an equivocal 
control of life without exposure. 





Generation Z has already been 

labeled the “Screenagers.”  

Statistics reveal that 57% of the 

Z’ers spend a minimum of 4 hours 

a day on their devices, and 26% 

spend 8 hours or more. (2018 

statistics, 9 hr. per day)  This 

shouldn’t be too shocking knowing 

their Millennial parents average 3-5 

hours per day.  Seventy-percent 

sleep with their device by their 

bedside – with 33% of those putting 

it under their pillows.  Researchers 

state that most Z’ers admit to 

experiencing “nomophobia,” 

anxiety separation when away from 

their devices.  



• Outweighs emotional growth

• Psychologically volatile & vulnerable

• Socially backward & slow to respond in human 

interaction

• In 2017, teen suicide and depression skyrocketed

• Exposure to adult explicit material (pornography) 

is off-the-charts

• A 400% increase in gaming over that of parents

• Resistance to instruction is the top issue for 

educators  

An unhealthy dependence on electronic 

devices has changed the processing of 

information and the human interaction 

dynamics.



Based on demonics & Cyborging

Based on open-ended worldview

Based on peer trending & market trends

Based on relational & peer cloning

Based on open-ended peer trending

Based on self-governed interest





From the hearts & minds of Millennial parents



Godologically, if we consider the previous 

facts & statistics, we discover that as Gen-Z 

advances to adulthood, all encompassing 

technology will prove to retard discernment 

to the danger of “3rd party” mind control. 

Already, a majority of Gen-Z has openly 

accepted the dangerous frenetic pluralism 

that encompasses the internet’s objective.  

KEY | The “puppet master” that manipulates the 

“strings” of society, rules its culture.  The 

master that rules society, rules its people. 



A worldview is a view of the world, used for living in the world. A world 
view is a mental model of reality — a comprehensive framework of ideas 

& attitudes about the world, ourselves, and life, a system of beliefs, a 
system of personally customized individualized theories about the world 

and how it works — with answers based in self-governance.





GENERATIONAL ETHICS OBSERVAATION:

Atheism has doubled in each generation for the past three generations!

Since Gen-Z is the first generation to be born into a 

culture that shifted the modalities of Absolute Truth into 

relative truth, IN ADDITION to their parents (Millennials) 

disinheriting traditional church values from influencing 

society, Gen-Z is born & raised as “spiritual blank slates” 

– born without a Biblical Worldview, and without  

traditional values.  



The “human interaction effect” 
is the idea that we grow like, 
and be like people around us. 
When we socialize regularly 
with believers who prioritize 
exemplifying the Life of Christ, 
we’re more likely to do 
likewise.  Human beings 
emulate the behaviors of the 
company they keep – sharing 
faith with like-minded born-
again believers fosters 
faithfulness in, and through, 
Christ.  

Let’s review Hebrews 10:23-25:
Making 65% intolerant to absolute truth

All Adults In America

Let us hold fast the confession of our 
hope without wavering, for He who 

promised is faithful; and let us 
consider how to stimulate one another 

to love and good deeds, 
not forsaking our own assembling 

together, as is the habit of some, but 
encouraging one another; and all the 

more as you see the day drawing near. 
(Hebrews 10:23-25)



The competition between 
facts is not new, but it is 
uniquely evidenced today. 
The old gatekeepers of 
Truth are no longer the only 
ones who publicly interpret 
facts. Now, through the 
internet, everyone feels 
empowered to do so. This 
phenomena deluded the 
authoritative influence of 
teachers and pastors –
resulting in “Truth Sayers” 
as false teachers.

Pastors | 14%
Educators | 12%



The term “post-truth” is 
now often used to 
describe the current 
authoritative climate in 
the United States, in 
which talking points, 
groupthink, and social 
media opinions seem to 
over-power the specifics 
about Absolute Truth or 
people of Truth. This 
phenomenon isn’t merely 
tied to our engagement 
with authority.  It has 
roots in spiritual, social, 
and cultural shifts in 
generational ethics.

All Adults In America

Making 64% not trusting churches
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AUTHORITY OF THE 
CHURCH TAKES 
5TH PLACE:

• Family/Friends – subjective
• Bible – depends on translation
• Church – depends on beliefs
• My Spouse – subjective
• Pastor – key source 
• Books – author views
• Online – pluralistic or search 

related
• Counselor – classically 

psychologically driven
• Conference – sponsor dependent



ABSOLUTE WORD OF GOD
Culture Based on Church Beliefs/Ethics

BOOMERS | PARENTS OF GEN-X
Still Hold To Basic Biblical Doctrines

When confronted – mostly honor  Truth.

THE RING OF CRISIS:
Since Y-Millennials are detaching from their parents (Gen X) and 
rejecting family & Biblical beliefs, we have two generations imploding 
generational ramifications –Gen Y and Gen Z.  Results | Chaotic Ethics©2018 IOM America

GENERATION Z | LOST GENERATION
Holds To Pluralistic Views

When confronted – aggressively reacts.

MILLENNIALS | PARENTS OF Z’ERS
Refutes Biblical Doctrines & Family Life

When confronted – detaches.

GENERATION X | PARENTS OF GEN-Y
Hold To Neutral Views

When confronted – passively dismisses.



TOP PROBLEMATIC CULTURAL SYMPTOMS
Greek Definition Included

1. Chaotic ethics (unrighteous  beliefs & behavior)
2. Lack of conscience (plotting & depravity-double minded) 
3. Spoiled child mind-Set (wanting more and more)
4. Lack of discernment of evil (people of chaos)
5. Motivated by jealousy (discontent) 
6. Thoughts of harm (to self & others who resist self rule)
7. Argumentative (fighting & quarrelling)  
8. Deceit (lie, create decoy & fake intimacy)
9. Questionable character  (to have or promote bad-character)
10. Gossips (to whisper or tell secrets of others)
11. Atheism (restricting the theistic doctrines of God)
12. Insolent (insults self, others & God)
13. Arrogant (considering oneself better than another)
14. Boastful (to brag or tout self-achievement) 
15. Defiant (to find new ways to defy) 
16. Disobedient to parents (reject the guidance of parents & forefathers)
17. Without Biblical Worldview (worldview through self rule)
18. Untrustworthy (unreliable or covenant breaker)
19. Unloving (hardhearted toward kindred – family)
20. Unmerciful (withholding forgiveness from others)©2018 IOM America



GENERATIONAL ETHICS CONCLUSION:

In the past 2 decades, race, ethnicity nationality, religion, 

gender, sexuality – and their collective identities, have gained 

a great deal of attention. They clamor for recognition and 

respect, largely at the expense of Absolut Truth. The populous 

mainstreaming “relative identities” not only constrains our 

freedom, but deludes our ability to discover Absolute Truth –

our connection to the One Absolute – God the Father.  Today, 

intellectuals may have an exponential impact on our culture 

but in reality they are “dumbing-down” the people.





Identity is an equation that is satisfied for all values of the symbols 
placed within a given society.  Worldview is birthed through identity & 
identity is birthed through a dominant leader of a culture, religion or 

system of governance.  Identity is based in self-perceived “truth.”

The Question | Who is the leader ?





WHAT MATTERS THE MOST = WHO I AM:

Statistics reveal that personal achievement, whether 

educational and/or professional, hobbies and pastimes are 

most central to Gen-Z’s identity.  As for their grandparents, 

Boomers are more likely to say their family background 

and faith in Christ are central to their identity.  These same 

statistics show us that 96% of Generation Z has “detached” 

from such identity ideologies. 



Embracing moral pragmatism / do “whatever works”

GEN-Z WIDELY EMBRACES THE 
“WHATEVER WORKS” MORAL PHILOSOPHY

GEN-Z
(13-19)

MILLENNIALS
(20-40)

BOOMERS
(41-59)

ELDERS
(60+)

PRAGMATISM
An individualized way of 
doing things, or thinking 
about problems, that is 
based on dealing with 
specific situations instead of 
the ideologies of pre-
established methods.

This initially sounds great. 
But the ethical conflict arises 
by erasing all pre-
established modalities of 
Absolute Truth.  This 
includes Faith and the 
Church – the moral compass 
for what does “work.”

50%
39%

76%

35%





GEN-Z EXPOSURE TO SUPERNATURAL
THEMES AND EXPERIENCES

84%
73%

21% 4%

Read/watched 
Harry Potter

Engaged in 
witchcraft or 

psychic activity

Received help at 
Church about 
supernatural

Discussed themes of 
Harry Potter with 

Church leaders

percentage of today’s teenagers

“DEMONICS”
…a supernatural being who 
intermediates between God and men, a 
source or agent of evil (Satan), to 
harm, distress, or to ruin a perspective 
of a Holy source.

The term “demonics” is a post-modern 
depiction, and method, used in the 
entertainment industry to seduce 
viewers into the supernatural world.  
Gen-Z commonly accepts this 
modality of entertainment.



Stated 2000 Years Ago



Self-perception of self-governed interpretation of truth



1%

MORAL GUIDANCE

The evidence is clear! If only 
1% of Generation Z is seeking 
“moral guidance” from 
Church leadership, that leaves 
99% of Gen-Z’ers following 
“whatever works.”  Since only 
2% of the church separates 
“following Christ” from 
indwelt Christianity (born-
again), the crisis/need 
becomes critical!   

98% “following Christ” & 2% indwelt (born-again)



IDENTITY MATTERS

Behavior, meaning & purpose comes from identity!  Since 

personal identity is based on what the individual perceives 

as “truth,” Absolute Truth vs. relevant truth becomes the 

greatest battle in the minds of Generation Z.

If morality, values & religious beliefs are handed down by 

the teachers of a present generation, we must ask “who, or 

what, is educating our children?”





A motive is something that causes a person to act. Motive implies an 
emotion or desire operating on the will and making a choice.  Motive 

requires impulse & suggests a driving power arising from personal 
temperament or cultural inducement.  This suggests that a motive is 

prompted by deliberate enticements or allurements of another.  



92% Shortage
88% Shortage

91% Shortage 91% Shortage

97% Shortage



The number one reason that 
“the values and morals of 
America are declining” is 
due to the reduction of 

born-again salvation 
experiences.

External words do not 
change people but the 

Internal Word (Christ) does.



A significant marker of this generation is their 
widespread Internet use from a young age.  Gen-

Z’ers are typically thought of as being comfortable 
with technology, and interactive with social media 

websites for a significant portion of their 
relationships. Because of this dependence, they 
appear insecure and unsettled.  Although often 

socially backwards, they exhibit aggressive, rude 
and disrespectful toward parents and other civil 

authority figures.

GENERATION Z’s PRIMARY MOTIVATION



IDENTITY MOTIVATES

A motive is what drives the search for personal and cultural 

identity!  Gen-Z’s motive as a culture causes a collective society to 

conform to the beliefs, social forms, and material traits of the 

present, resulting in a dominant, inclusive culture.  This means 

global society as a whole will be obligated to adapt, and adopt, 

the new culture as the generational norm, thus, integrating the 

characteristics of the “new norm” into its generational ethics – i.e. 

church, politics & social reform.





By faith we understand that the worlds were prepared 
by the word of God, so that what is seen was not made 

out of things which are visible. 
(Hebrews 11:3)









Barna’s study reveals:
1. 29% of  Non-Christian Gen Z’ers say the term 

“evil” is an issue

2. 23% of  Non-Christian Z’ers say “Christians are 

hypocrites”

3. 20% of  Non-Christian Z’ers say, “I believe science 

refutes too much of  the Bible”

4. 19% of  the same say, “I don’t believe in fairy tales”

5. 15% of  the same say, “there are too many 

injustices in the history of  Christianity”

6. 12% of  the same say, “I used to go to church but 

it’s just not important to me anymore”

7. 6% of  the same say, “I had a bad experience at 

church / with a Christian”



We see this evidenced in a 
variety of ways: a decreasing 
number of people who 
believe the Bible is sacred; 
an increase in the number 
who say instead that it’s 
merely a book written by 
men; a decrease in the belief 
that the Bible is a source for 
moral truth; a skepticism 
toward the role pastors and 
the Church play in society; a 
decrease in church 
attendance; and, finally, a 
shift in how people view God 
– resulting in a default to 
frenetic pluralism.



CULTURAL EXCHANGE

The value of politics 
outweighs the value of 
Spiritual principles.

This exchange caused a 
major shift in 
Generational Ethics 
during the Millennial 
generation. Spiritual 
principles are growing 
increasingly impotent.



WHAT FEELS RIGHT TO ME

FEELING BASED ETHICS

RELATIVE TO MY HAPPINESS

SCIENTIFIC BASED ETHICS

FAITH IN MY SELF-ABILITIES

PLURALISTIC BASED ETHICS

IOM AMERICA ©



CHRIST-AS-LIFE WORLDVIEW

FAITH IN CHRIST WITHIN ME

CHRIST’S VIEW OF ETHICS

BELIEVING IN ABSOLUTE TRUTH

BIBLE DOCUMENTED FACTS
JOY OF CONFIRMED TRUTH

EXCITED | ABSOLUTE TRUTH

IOM AMERICA ©





GENRATIONAL ETHICS CONCLUSION

Pluralism, through pragmatics, replaces faith in 

God, in His Son and in the Absolutes of His well 

documented “proof text” – the Holy Bible. 



In the post-truth era, borders are blurred between truth and lies, honesty 
and dishonesty, & fiction and nonfiction. Deceiving others becomes a 

challenge, a game, and ultimately, a habit. Research suggests that the 
average American tells lies on a daily basis. These “fibs” run the gamut 

not only in daily living, but also in the spiritual perceptions of Truth.    





…for pastors, parents, and teachers is:

Ho do we teach & train teens to reject pluralistic 

cultural beliefs, to avoid following “ideas about 

Christ,” and to embrace authentic Christianity through 

a born-again salvation moment?













The relativism in Gen-Z is based less on a deficit of  

moral values and more on the failure of  previous 

generations presenting documented data about 

TRUTH, who is a Person (Jesus)!

“For I am the Way (modality), and the Truth 

(documented evidence) and the Life (principle or 

force of  an existent individual); no one comes to the 

Father but through Me. John 14:6

Conclusion: Relative Pluralism Becomes Mankind's Greatest Lie



Each Sunday evening, 
6:45 – 9 pm, throughout 

2018 – Right Here

www.Barna.com www.Barna.com

www.IOMAmerica.org www.ralphkeyes.com



www.iomamerica.org/generational-ethics

AVAILABLE APRIL 11, 2018

LISTEN AGAIN | DELAYED WEBCAST

SIGN-UP AT THE BOOK TABLE

We will send you a link.



Date To Be Announced
Saturday, 1-5:30 pm
Location To Be Announced

What Is Your Worldview?

We can kiss the “Church-Age” goodbye! Welcome to 
what Christian worldview specialist have titled the 
“Post-Truth Era.”  What is the Church to do? How 
must a true Christian respond? This conference will 

assist in answering these questions.





Understanding Gen Z is critical if  we want to lead, influence, 

equip and serve this next generation. 


